
AD PROPOSAL
ON + OFF-LINE
CORPORATE EDITIONS



Online

Main Banner
Below the Navigation bar, appears
on top of the home page and all posts.
USD 1000 per 10000 impressions

Other Banners
Placed within posts, allow brands to associate to
particular projects or categories
USD 500 per 10000 impressions

Advertorial
A project by the client is posted
in the online Guide.
Included: An interview and up to 20 images and
5 videos. Translations if needed. Photographic
and video production is an optional service.
From USD 500

Main Banner+Advertorial
USD 1300



Off-line (printed matter)
Prices for ad space only. Ad Creativity and
photo/video production are optional services.

Single Page Ad
USD 500

Double Page Ad
USD 800

Advertorial
A project by the client is run on the printed
edition of the Guide and in the website.
An interview and up to 20 images in the booklet
and website and 5 videos in the website.
Included: one postcard and online post.
Translations if needed.
From USD 1800

Postcard insert
USD 1000

Single Page Ad

Your content here



Organize, classify and share
the green side of your company
with a smart, custom edition
LUXE ESSENTIEL can produce special editions
compiling the green and social programs of a
company, underlining the profiles and values of
corporate projects and their leaders.

Corporate Edition

5000 units run
USD 12500

2000 units run
USD 9000

Included: edition and high quality print
of 140 page booklets
Not included: Photographic materials

Your Corporate
Green and Social Projects

by



is a GREEN CREATIVE GUIDE
that shows the ideas and work of companies and
individuals that are outstanding for their creative values
as well as their social and environmental sustainability.

The Guide is published across several media, including
a website, a printed booklet, and other on- and off-line
editions, with extensive use of social networks.

It aims at building a global community of young-to-mid-
age, eco-aware, creative, trend-setting readers who
will lead the next generation of businesses, around
the highest ethical and esthetic values of today.

The Nomad Yurt by Ecoshack

California, USA

KEYWORDS:



Design with recycled materials by Satori Lab

Buenos Aires. Argentina

We believe in the key role of media and
communications to raise social awareness
on development issues and goals in the
local and global environment.

We aim at multiplying the social and
environmental influence of best practices
by creatives and companies.



Printed Guide Booklet
Seasonal frequency, starting with a 5000 run.

Multimedia blog
Updated weekly, with a target of 100000
individual page views for the first year.

Others, online
Active social networking through profile, group
and page at www.facebook.com
Virtual printed edition at issuu.com
(online readable booklet).
Image galleries at flickr.com.

Others, off-line
Limited runs of the booklet as
corporate present.
Postcards.



We target a selected, international network
of readers including:

Influential creatives and entrepreneurs
Specialized press

Environmental decision makers
and influencers such as

Government officials
Related NGOs
Corporate PR officers
Sustainability managers.



PUBLISHED BY CREATIVE DIRECTOR

Valérie Corcias
Dominique Kelly

ASSOCIATED EDITORS

Andrea Chami
Eloise Alemany
Maia Bergman

PUBLISHING DESIGN

Exequiel Klopman

Caravana de llamas. Tilcara. Jujuy. Argentina

Green Creative Guide
NATURE. ESSENCE. CREATION. SOCIAL. UNIQUE



www.luxe-essentiel.com

www.issuu.com/co-nekt/docs/luxe-essentiel
www.flickr.com/photos/luxe-essentiel

contact
valerie@co-nekt.com

A creative lab made by fishermen and their families:

Redonda. Morro das Cores. Ceará. Brasil




